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What do we mean 
by social media?



Social media are interactive digitally -mediated technologies 

that facilitate the creation or sharing/exchange of 

information, ideas, interests, and other forms of expression 

via virtual communities and networks.

(Kietzmann & Kristopher , 2011; Obar & Wildman, 2015)











Discussion One

1. What social media 

platform do you use the 

most?

2. Why do you use it?

Please post your comments in 

the group chat!



Components 

of

Social Media



What we see What we donõtsee



Å Individuals Users
ÅOther Users
ÅGroups of Users
ÅMark Zuckerberg 2005 Facebook 
is a òsocial utility ó an òonline 
directory ó

Å 2009 Ą Facebook adds like button

Å Quantified numbers
Å Social esteem/popularity
Å Now social media companies have 

enormous amounts of information 

about what people click on and what 

engages them



The overarching design

Determines what can and canõt be shared 
and how

(News, information, multimedia)

(Where the action takes place)

User generated 

content

Typically appears in 

a feed 

Specific to the 

individual



Å Our online behavior is extracted as data
Å Not just our photos, comments, likes, 

reposts Ą all our internet activity

Å Combine all this information together and 

you get a ôdigital profileõ that represents 

the living person





ÅOur digital profiles are organized 

into categories created by 
platform owners

ÅThe person in the real world is 
influenced based on the 

categorisation of their digital 
profile



Discussion Two

1. What kind of ads do you see 
on social media?

2. Can you recall ever seeing 
an ad or information on social 
media that was eerily relevan t 
to your private life? How did it 
make you feel?



Human 

Programmer

(Instructions)

Data

(Learning material)

Company Objective:

Engagement/growth



ÅThe mission: Get people to pay 

attention for as long as possible, 
as frequently as possible

ÅIt doesnõt matter whether the 
content is good or bad, ethical 

or hateful, fact or fiction, all that 
matters is that it generates 

engagement

ÅWe donõt know how the 

algorithm makes the decisions 
that it does





Concepts and 
Consequences

The Bio -Psycho-Social Impact 

of Social Media











Poll: Time Spent on 
Social Media

Q: How much time do you think 

you spend on social media per 

day on average?

a) 1 hour or less per day

b) 1 - 2 hours per day

c) 2 ƛ3 hours per day

d) 3 ƛ4 hours per day

e) 4 ƛ5 hours per day





Poll: How old were you?

Q: How old were you when you started 
using a smart phone or downloaded a 
social media application? 

a) 10 or younger

b) 10 ƛ13 years old 

c) 13 ƛ16 years old

d) 16 ƛ24 years old 

e) 24 ƛ35 years old 

f) 35 years or older



Study participants checked their phones 

110 to 221 times per day, over 1,500

times per week, and every six to seven 

seconds.

Negatively Effects:

1. Patterns in attention

2. Memory

3. Ability to solve problems

4. Social connection

5. Neurological development



Children under the age 

of 14 spend twice as

long on devices (3

hours and 18 minutes

per day) as they do in 

face -to-face 

conversation (1 hour 

and 43 minutes per 

day).  

Social Connection





Dependence

1/3 felt notably Ɲanxiousƞif they 
had not checked Facebook in 
the last 2 hours

31% self -reported using 
Facebook while driving and 16%
while making love

40% checked emails during 
family dinners

10% at their childƞs school event

6% while their spouse was in 
labour

6% while at a loved oneƞs funeral



Self -Image

ÅBetween 2016 -2019, plastic surgeons hired to conduct surgery to 

look attractive on social media quadrupled - from 13% to 55%

ÅThe greatest increase in patients were under the age of 30, 

teenagers

ÅLed to a significant increase in Body Dysmorphic Disorders

ÅThe longer users spend on Instagram the more likely they are to 

develop self -image related disorders
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Things to keep in mind

ÅNot Causality But Not Controversial. 

ÅThis is Personal. 

ÅAddicted or Aware and Able to Help



Recommendations: 
A Look at Global Responses

Å Disallow measures of engagement

Å Educate the public about 
technology -driven manipulation 
techniques 

Å Prevent companies from sharing 
large amounts of personal data 
between products

Å Data as a right of property

Å Create platforms that build 
consensus on controversial topics 
and drive legislative change 



What and Why?

ÅƝMan is made 
by his belief. 
As he believes, 
so he is.ƞ  -
Bhagavad Gita



Pulling back 
from the 
brink



Recommendations: 
Individual Level

ÅLearn how the technology works 

ÅTake a ƞDigital Detoxƞ 30 days of 

no social media use to figure out 

what your priorities are

ÅTake measures to de -stress and 

protect yourself persuasion  

(mindfulness/meditation training)



Recommendations: Group 
and Community Level

ÅTalk about your relationship with 
social media with your friends and 
family members.

ÅCommunity events that bring 
together generations to discuss 
these issues publicly

ÅRaise the minimum age for owning a 
social media account to 2018 EU 
General Data Protection Regulation 
standards (16 years of age) and 
establish more stringent age 
verification processes 



(Ambitious) 
Recommendations: 
Company and Culture

ÅDisallow measurements of 

engagement  Ą Just as the measure 

of GDP can no longer serve as a 

basis for human and planetary 

welfare. Engagement can no longer 

be the currency of success for social 

media.

ÅRedefine social media as a public 

good/social utility

ÅBreak up social media monopolies 
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